
Page 1 of 13  

How to  

Fall in Love  

with an  

American Gentleman 
 

A Pecha Kucha Film 

Link:  https://www.youtube.com/watch?v=Hiav7YONI5g 

 

 

 

 

By: TiAn Vetter 
tian.vetter@ucdenver.ecu 

INTE: 6710 Creative Designs for Instructional Materials 

 

https://www.youtube.com/watch?v=Hiav7YONI5g
mailto:tian.vetter@ucdenver.ecu


VMP     Vetter     February 22, 2015 

Page 2 of 13 

Overview 

 I created a Pecha Kucha to teach people how to raise and fall in love with an American 

Gentleman, or as they are more commonly known, a Boston Terrier.  Boston Terriers are 

extremely lively, intelligent, loyal, and affectionate, and have become one of the most popular 

dog breeds in the United States.  Despite their name, Boston Terriers are not actually from a 

terrier breed, but originally bred from English and French bulldogs and the now-extinct White 

English Terrier.  The endearing name of "American Gentleman" was coined for the breed due to 

their common tuxedo-like coats. 

 I was first introduced to the breed when I was in my mid-twenties and ready to own my 

first dog.  I did a lot of research on several different breeds but in the end, it was the American 

Gentleman that won me over.  My attitude towards dogs as pets had always been somewhat 

lackluster.  But once I had one of my own, I finally realized what I'd been missing out on.  My 

Boston Terrier made me happier than I ever imagined I could be just from owning a dog.  I 

created this Pecha Kucha with those feelings of happiness in mind.  My intent was to teach 

others how they could raise a Boston Terrier of their own and find true love and happiness with 

their own American Gentleman. 

 After viewing this Pecha Kucha, the audience developed a basic knowledge of the Boston 

Terrier breed and how to take care of one.  They also validated findings that indicated that the 

Boston Terrier is one of the best choices for a family pet.  In addition, the audience recalled the 

ways in which they could adopt a Boston Terrier of their own, either as a permanent addition to 

their family or as a foster for those pets in need. 
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I presented information in this Pecha Kucha to educate, enlighten, and promote action 

within people who had been thinking of adding a new canine member to their family.  The target 

audience included families with children, couples, and single persons looking for canine 

companionship.  A mental capacity to understand the responsibilities and finances involved in 

raising a dog was required for the audience.  Therefore, the audience's age ranged from children 

of eight years old through the age of those who were retired, possibly those well into their 

seventies.  Very specific images and pieces of information were chosen for the Pecha Kucha to 

evoke excitement and yearning for a pet Boston Terrier. 

After doing some research and viewing other examples on the internet, I used a 

combination of technology that I already owned to make my own Pecha Kucha presentation.  I 

took 99% of the Boston Terrier photos myself with a Sony NEX-3 digital camera and edited the 

images using Adobe Photoshop.  One other photo was used with permission from a website on 

the internet, with credit given at the end of the presentation.  I then created the final presentation 

within Camtasia and used a Samson Meteor Mic to record my audio.  I housed the video on 

YouTube and posted a link to the video on various social media sites.  
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Design Decisions  

 The five design decisions I've listed below all share a common theme in that they reflect 

how I like to work as a designer.  I prefer for my work to be clean, crisp, and consistent.  The 

decisions below also express how much more I am able to enjoy the design process when I am 

able to create original work that contains aspects that I can relate to on a personal level. 

Design Decision #1 

 I made the conscious decision to keep the visuals of my video extremely clean and simple 

using images only with no text.  Reynolds (2014) wrote, "...we should only show what is 

necessary to convey the essential information without excessive ornamentation, clutter, or 

anything else that gets in the way of clear, direct attention to what's important" (p. 149).  I did not 

want to distract the viewer with any text or movement on the screen.  Richard Powell (2004) 

stated, "Do only what is necessary to convey what is essential.  In bonsai and haiku, you prune 

and trim what is nonessential in an attempt to shorten the distance between the observer and the 

observed.  You carefully eliminate the elements that distract from the essential whole, elements 

that obstruct and obscure...  Simplicity allows clear and direct attention" ("Wabi Sabi Simple," 

n.d.).  This decision can be seen in every frame of the video. 

Design Decision #2 

 I dragged and resized my images to make them the full size of the frame.  Reynolds 

(2014) wrote, "When it makes sense to do so, I suggest you bleed images off the edge of the slide 

frame...  This makes the image more compelling and it draws the viewer in" (p. 100).  I used only 

one image per frame to maintain focus on the specific topic that is being narrated.  John McWade 

(2010) wrote about why you make sure to only portray one thought at a time.  "Make one point 
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per slide, even if you have room for more.  This gives the viewer room to think and to "own" 

what you're saying, which are keys to good communication" ("Before and After: How to Design 

Cool Stuff," n.d.).  This decision can be seen in every frame of the video. 

Design Decision #3 

 I used original photography that I created myself all throughout the video to guarantee 

proper image quality.  Hagan and Golombisky (2013) wrote about the importance of using well 

composed photos that utilize asymmetrical balance and the rules of thirds, tight cropping, natural 

lines to create movement, and interesting light (pp. 136-138).  At the suggestion of Reynolds 

(2014) to "make your own images," I utilized Scott Kelby's "10 Tricks for Getting Better-looking 

Photos" (pp.119-122).  The tips can be seen utilized in every image in the video.   

Design Decision #4 

 I chose to use my own Boston Terrier, as a real example, in all of the photos used in the 

video.  Using a consistent, real example, showed the viewer that I have credibility in what I was 

teaching and made the viewer care about the topic being taught.  Heath and Heath (2008) wrote, 

"In the last chapter we discussed how to convince people that our ideas are credible, how to 

make them believe.  Belief counts for a lot, but belief isn't enough.  For people to take action, 

they have to care" (p.168).  The images of a live Boston Terrier along with its happy owner 

evoke a sense of caring about the bond and special relationship the two seem to have.  Reynolds 

(2014) addressed how presenters need to make their audience feel something by involving 

empathy, persuasion, and even inspiration (p. 129).  Using my own dog in each photo not only 

proves my credibility but lends to persuading the audience to take action in adopting a Boston 

Terrier of their own. 
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Design Decision #5 

 I created a storyboard to help design my video and find the proper placement for each 

image and chunk of information.  Reynolds (2014) gave an example from Duarte Inc. on how 

sketching and storyboarding plays a major role in presentation design (pp. 248-251).  The 

process of storyboarding my presentation before I created it ensured that all information and 

images were presented in a proper order.  Hagan and Golombinsky (2013) wrote about how 

storyboarding is crucial to create continuity and unity in a visual story (pp. 184-185).  

Storyboarding also helped with the timing of each slide, as Pecha Kucha videos specifically 

allow 20 seconds per frame.   
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Formative Evaluation Response 

Peer Review Question #1  

I chose to use photos of just one Boston Terrier (my own), minus the title frame, to display 

continuity and legitimacy in my Pecha Kucha.  How does this help or hinder what I am trying to 

teach the viewer? 

Peer Reviewer A:  

I think the pictures of your Boston Terrier were awesome. Each picture related to what you were 

saying. They were really well placed. I have always appreciated your eye for design. The 

presentation was crisp and well done. I was thinking to narrow your target audience maybe you 

could say it was designed for people looking to the  Boston Terrier adoption or AKA sites. 

Because I feel like after watching the video that was who your audience was.  

Peer Reviewer B:  

I think that the photos work well for your video. They are good quality and are great photos! 

Peer Reviewer C: 

I thought that it was helpful to mainly use original photos. I think having a variety of dogs might 

cause the presentation to lose continuity/legitimacy. 

Considerations:   

There were no real considerations given as the feedback about the images was quite positive.  I 

wanted validation that using images of my own Boston Terrier was a good idea and based off of 

the feedback comments, I got it. 

Peer Review Question #2 
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I chose to use little to no text throughout the entire video to keep the pictures clean and the focus 

clear.  But there were a few key terms and phrases that I felt could be added on to some of the 

pictures.  How would adding text on the pictures help or hinder in teaching the viewer about 

Boston Terriers? 

Peer Reviewer A:  

I don’t think it’s necessary unless you had people that did not have speakers on their PC’s. To 

accommodate for this you could add in your audience section that is assumed user’s have PC’s. 

You could beef up your description on the YouTube video description to highlight your key 

points in text format. Since you used Camtasia you could also consider the closed caption option. 

Again I don’t feel like it’s necessary to add text. Your voice is just fine, and you provide text at 

the end. I feel like the text on the pictures would distract from your great work on timing on the 

images. Plus we would not get to see that great face of your main character.  

Peer Reviewer B:  

I actually love that you stuck with just photos. I feel that it gives the video a great flow and 

comprehensive design. 

Peer Reviewer C: 

I wouldn’t add text to the pictures. I would have the audience refer to your reference page. I 

thought the narration, music, and slides were a good combination that didn’t require more added. 

Considerations:   

There were no real considerations given as the consensus from the feedback was to leave the 

video without any additional text. 

Peer Review Question #3 
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I presented a general overview about Boston Terriers with information that just scratches the 

surface of what can be said about the breed.  What additional information should I add and what 

information should I remove? 

Peer Reviewer A:  

Since you stated in your design doc that the purpose was to introduce people to the breed I think 

you added what I would be interested in knowing about the breed.  

Peer Reviewer B:  

I think that the presentation has just the right amount of information. I feel like you covered 

everything that a owner needs to know to be a good owner. 

Peer Reviewer C: 

I would remove the details about adopting and how rewarding it would be and swap that for 20 

seconds of narration for the last slide. 

Considerations:   

I considered what Peer Reviewer C wrote but decided to leave the information as is.  I felt that 

the adoption aspect of owning any pet was too important to leave off.  In the end, I left the 

information alone as suggested by Peer Reviewers A and B. 

Peer Review Question #4  

Taking all of my design decisions into account, how has my Pecha Kucha affected you?  If you 

were in the market for a pet, how would my Pecha Kucha make you feel? 

Peer Reviewer A:  
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I am not a terrier fan. I am a lab owner for life. I was surprised to hear that they are not actually a 

terrier. I appreciated the characteristics you pointed out about the breed, and learned to my 

surprise they are not as hyper as I once thought. I would not be in the market for this particular 

breed but it changed my perception on the breed. That I think is the value of the breed.  

Peer Reviewer B:  

The use of photos of your own Boston Terrier really allows the viewer to connect with you and 

see the joy you have for your pet. If I were currently looking for a pet, I would consider this 

breed as a result of your video. 

Peer Reviewer C: 

I thought the Pecha Kucha was interesting if I were in the market or not. I would be concerned 

for those that are past the recommend age for a Boston. Could older age groups enjoy a Boston 

too? 

Considerations:   

Based off of the feedback, I received validation that the message I was portraying through my 

Pecha Kucha was successful.  I did however, take Peer Reviewer C's feedback to heart and I 

changed the age of my target audience to include people older that 65. 

Peer Review Question #5 

The very last frame of my Pecha Kucha is an additional 21st frame that shows my citations as 

well as resource links for viewers.  Does having this slide break the rules of the Pecha Kucha, 

and if so, how should I display this information elsewhere? 

Peer Reviewer A:  
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Nope I think that was a good addition. If you figure out how to get the hotspots to work in 

Camtasia and upload to Youtube so they work let me know   

Peer Reviewer B:  

I actually don't know if this breaks the rules. As far as I know, it is fine to include resources and 

definitely makes your video stronger. Please let me know if you have any questions about my 

feedback! 

Peer Reviewer C: 

I don’t know about what would be considered breaking the rules of the presentation. I would 

swap one slide for 20 seconds of narration about your references and/or where more useful 

Boston information can be found. 

Considerations: 

None of my peer reviewers seemed to know the real answer to my question, but gave feedback 

that my choice seemed to be just fine.  I chose not to act upon Peer Reviewer C's feedback as I 

did not want to eliminate any of the current information in my Pecha Kucha. 
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Lessons Learned 

 The most significant lesson I learned in my process of creating this Pecha Kucha video 

was the importance of planning and storyboarding.  After I gathered all of my resources, I tried 

to sit down and write the script without any kind of plan.  I thought I could just go through each 

resource and pick out the most important pieces of information and somehow string it all 

together with images.   

 Once I realized how much easier the process would be if I knew when to say what, I 

knew I needed to find a way to completely plan out the entire video before I started any real 

work.   At first I started with an outline in Word but it was difficult for me to envision what the 

slide would look like without being able to see the images as well.  I then researched 

storyboarding websites but everything seemed too complicated and in-depth for what I was 

looking for.  Finally, it was suggested that I try PowerPoint as I would be able to type my script 

into the notes section while placing my selected images on each slide.   

 The PowerPoint method of storyboarding worked perfectly and it helped me plan out my 

entire video down to each second.  Having everything planned out made the creation process of 

this Pecha Kucha video actually quite smooth and enjoyable.  It was interesting to learn some of 

the statistics that I didn't know about a breed that I've owned for five years now.   
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